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Social Media Planning:
VTC's learnings and best practices

The Social-First mindset:
Developing Content that works on
Social

Influencers 101:
How to get the most out of influencer
partnerships

YouTube:
Why your brand needs to be here
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Facebook & Instagram

VIRGINIA IS FOR LO

ERS

\
[ VIRGINIA \ vVirginia i
" VISEFOR Virginia is for Lovers

\ LO'EM // 8>72.3K'.f01|0\-1ers - 400 following
\\ o GBSy 49

Posts About Channels Mentions Reviews Reels

Intro
Vacation starts with VA! #VisitVA to experience why Virginia is for
Lovers.
Edit bio

B Page - Travel Company

g‘ Virginia Tourism Authority

is responsible for this Page
., +1804-545-5500
=4 VAinfo@helloinc.com

£ virginia.org

Promote website

‘ﬁ 90% recommend (9,153 Reviews) o

Edit details

Add featured

D Professional dashboard 2" Edit

=4 Advertise
More «
‘Biek  What's on your mind?
@® channel [&d Photojvideo O Reel
Featured Maage

People won't see this unless you pin something

Posts 2 Filters  ## Manage posts

= List view 28 Grid view

(voaee Virginia is for Lovers
2%/ Pub d pro

al @ -40m-Q

Whether you want to admit it or not, the holidays are here. &
beauty of the season with some of our favorite festivities.

Don't be a Scrooge! Enjoy the

CONTENT WORKSHOP

visitvirginia @  Editprofile  Viewarchive (O

5,478 posts 285K followers 2,993 following

VIRGINIA

Virginia is for Lovers

(@ visitvirginia

Vacation starts with VA! All that you love. All in one trip. #VisitVA to experience why Virginia is for
Lovers. @... more
@ sprout.link/visitvirginia

Beaches Small Towns Iconic VA VisitGayVA Music Food Lovers




Social Media Planning

‘ e, «OEEE. @R : visitvirginia ® _
* Before we get here, we have to start here
o Step 1: Data Driven Decisions
o Step 2: Content Audit

o Step 3: Larger Content Themes

weesn  Visitvirginia & Small towns, big charm. Virginia's main streets
look even brighter in the fall — perfect for strolls, coffee stops,
and local finds. What's your go-to small town escape?

¥ @visitwinchesterva

¥ @visitorangecountyvirginia
@ Qvisitfloydva

¥ @virginiasriverrealm

¥ @paintbankvirginia

Date Post Status Update? Topic Content Format 7w
11/3/25 D Tricia/Robin | ~ Virginia in November Video -
11/4/25 - November Feels Like This Video - joyraftdc Autumn in Virginia is so dreamy «» #q s v
7w 16 likes Reply
11/6/25 M Oyster Month - Did you know?

View replies (1)
Facebook EITE) Tricia/Robin |~ Made in VA Link preview -

urbannamainstreet | (& V)

7w 3likes Reply

11/3/25

CEITIED TricialRobin L ¥ Novembar in VA Viiso — ‘ histpresinc Remember when Leesburg used to be a small o
11/4/25 - November Feels Like This Video - town? @
s - Cozy Wineries S
1177125 - - 0Old Luckett's Video - LT S S e
: 0 beck_a33 Virginia is the most beautiful state! Born and °
raised in southwest Virginia.

2w 1like Reply

v novaneuro.braincenter Love NoVa! o
11/10/25 [Sched... -] - Holiday Traditions
11/11/25 [ Sched... ~] - Veteran's Day Single Image - Swi' Reply
@ hiddengemtravelsus So cute V)
. 8 2w Reply
1i12/25 D Tricia/Robin L~ Oyster Month - VA's Oyster History Single Image -
11/13/25 [ Sched... ~] Cider Week Single Image -
Lam PR . -— . e m
Facebook 11/14/25 - Virginia is for Pickle Lovers
1111525 EEIRMERD Tricia/Robin L ~ Holiday Shopping Destinations Link preview -

View insights

V@ W

w Liked by taylorpaul15 and 11,304 others
September 26

11/10/25 [ Sched.. -] 7 Free Things During the Holiday Video -

11/12/25 [ Sched... -} - Cider Week - VA Orchards Multi-image b4
11/13/25 M 5 Holiday Pop Ups Video A
Instagram Feed + Reels 11/14/25 Virginia is for Pickle Lovers [Roundup  ~]

@ Add a comment...

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP



Social Media Planning

» Step 1: Data Driven Decisions
o Know your audience
o Demographic Breakdowns

Bge & gonder & Age & gender @
30% 30%
20% 20%
- ) .
18-24 25-34 35-44 45-54 55-64 65 18-24 25-34 35-44 45-54 55-G4 65+
Wamen B Men Women B Men
Top cities Top countries Top cities Top countries
Virginia Beach, VA United States Virginia Beach, VA United States
I T 100.6% 5% B7.8%
Richmand, VA Canada Richmand, VA Higeria
I, 1 0.3% . . | 0.4%
Chesapeaks, VA India Arlington, VA India
I 1.3% 0% I 1 0% | 0.4%
Foanoke, VA Germany Alexandria, VA Brazil
I, 1.2% | 0.2% I |7 | 0.4%
Mew York, NY Indonesia Chesapeake, VA United Kingdom
I, 1.1% | 0.2% =T, | 0.3%
Arlington, VA Mexico Washington D.C,, DC Canada
I 15 | 0.2% ____________RELS I0.3%

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP



Social Media Planning

e Step 2: Content Audit
o What content do you already have?

Freedom Park

Garden Week

Ghost Tour

Glamping

10
1

Gingko Grove

]

Glass House Winery

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP



December January

* Holidays * Winter Sports

* New Years Eve * Health + Wellness

* Qutdoor Winter * Romance
Activities * Dining

VIRGINIA IS FOR LO

- ' - S

o /

FESTIVE THINGS 7O

:{PDO IN RICHMOND WINTER BUCKET_

ERS

=", LIsT =

KB (.

A Marve 1
’ Corral

CONTENT WORKSHOP

February

Black History
Month
History
Spring Break




Content Calendar

 Aglimpse into our
calendar

e Start with things
you know-
holidays, events,
content audit,
themes

 Serial content to
help keep the
cadence

Date Post Status Update? Topic Content Format
11/3/25 TR Tricia/Robin | ~ Virginia in November Video -
11/4/25 [ Sched... ~] - November Feels Like This Video -

11/6/25 [ Sched... ~] - Oyster Month - Did you know? Text Onl -
11/7/125 ETED Tricia/Robin | ~ Made in VA Link preview -

11/3/25 ETE) Tricia/Robin | ~ November in VA Video -

11/4/25 [ Sched... ~] - November Feels Like This Video -
11/6/25 | Sched... ~ - Cozy Wineries { Roundup
11/7/25 - v Old Luckett's Video -

11/10/25 ' Sched... ] - Holiday Traditions
11/11/25 [ Sched... ~ ] - Veteran's Day Single Image -
11112125 ETED Tricia/Robin | ~ Oyster Month - VA's Oyster History Single Image -
11/13/25 [ Sched... +] Cider Week Single Image -

11/14/25 l Sched... ~] - Virginia is for Pickle Lovers [Roundup = ~]
11/15/25 EEEIERP Tricia/Robin | ~ Holiday Shopping Destinations Link preview -

11/10/25 ' Sched... ]} 7 Free Things During the Holiday Video -

11/12/25 ' Sched... ~ ] - Cider Week - VA Orchards Multi-image -
11/13/25 [ Sched... ~] - 5 Holiday Pop Ups Video -
11/14/25 Virginia is for Pickle Lovers [Roundup  ~]

CONTENT

VIRGINIA IS FOR LOWERS

WORKSHOP



e ViSitvirginia @
Michael Bublé -« It's Beginning to Look a Lot like Christmas

Content Creation

visitvirginia @ Enjoying the holidays doesn’t have to break the
bank. We've rounded up 5 free things to do this winter in
Virginia. Send this to a friend you want to make holiday
memories with! 4

@ Visit a decorated holiday hotel like @quirkhotelrva.

* Planning content

@ Plan a day trip to Christmas in @visitmiddleburg for their
parade.

@ Stop by a tacky lights house in @visitrichmondva.

* Shootingvideo for social
* Different than repurposing video

@ See the colonial decorations in @colonialwmsburg.

@ Stroll down a festive Main Street like King Street in
@visitalexva.

6d

e Chat GPT cautions

visitbathva So many lovely activities ® o
5d Reply

View replies (1)

@ quirkhotelrva & Come visit us this holiday season! ™

5d 2likes Reply

:i? thespinningatlas The pink deco @ e o
" 3d 1like Reply

View replies (1)

Up to 45% of Gen Z and 44% of Boomers | _
oppose the use of Al in advertising. Iy T\

4 a A
Christmasin
Middleburg 1 L #| @B\ vaisforarubbers We're coverin the Middlebura Christmas s

@ mtdefiance The best time! o
6d 1like Reply

(CivicScience)

View insights Currently boosted

© Qv W

% Liked by senorapancake and 6,083 others
6 days ago

A

@ Add a comment...

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP




Hopping on Trends
* |n additionto
already scheduled
content

* Thinkahead about
potential content
thatis timely

VIRGINIA IS FOR LOVERS

WORKSHOP

o

visitvirginia @

visitvirginia @ 13w
In a few months, Virginia will look like
this and we'll be listening to TS12. &

? @uvisitlexingtonva
a8 @sdeanphotos

charlottesvilleva 13w
We can't wait!! (For the foliage and

for Taylor) « g
8 likes Reply

thingstododelrayva 13w

@ it's gorgeous O

Reply

View insights Boost post

V)

Q v W

€7D 4,013 likes

August 12
8% Add a comment... @




Hopping on Trends
* In additionto
already scheduled
content

* Think ahead about
potential content
thatis timely

VIRGINIA IS FOR LOVERS

_—
[

things
iy

u

6w Reply
"‘,g margiegail8 W W W % %
-’5‘; t i

6w 3likes Reply
View insights

visitvirginia &
Taylor Swift « cowboy like me

visitvirginia & Taylor Swift's new album is the perfect
soundtrack for a scenic fall drive.

Edited - 6w

thingstododelrayva What a beautiful wonderful fall idea!
6w Reply

virginiasriverrealm <. % love this idea!

6w Reply

7moon_beam | love this song&

3w Reply

thebowtiedd; It sure is %
6w 3likes Reply

thomas_fellers_realtor & Truth!! Fall in Virginia is pure
magic. #a

5w 1like Reply

patchtoporchrva Fall in Virginia! #a @ s
6w 3likes Reply

getsocialwithkylie VA is for Showgirl Lovers: % ¢
6w 3likes Reply

platinumpartnersrealtygroup &

© Qv

@3 Liked by senorapancake and 957 others
October 3

@ Add a comment...

Boost reel

W

WORKSHOP

12



The Social-First Mindset

visitvirginia ©
( L

J A Guilio Cercato « Gently

- Create specifically for each social platform from the onset

- Have a deep understanding of your audience and where they
show up

- Social First Considerations
o Authentic and Relatable

o Informative Content D TREATS
o Drive Engagement _ \ j
O RO NDI‘{IRGINI
O

Trend Awareness

Community Management

(=) Virginia is for Lovers

=) . i
N I o

We're in a pickle and we need your help. 4 We know about the pickle pie at Patrick Henry Pub

.
and Grille and pickle lemonade at State Fair of Virginia. What are you favorite pickle flavored r
menu items in Virgima? Let us know in the comments below . 1,289 O a6 o3 v 1,364 m
m»x’ Liked by taylorpaul1s and others
Bu-w.tpost visitvirginia Sweet, spicy, or dill — we love them all, & vy v

Happy National Pickle Day from the state that proves, Virginia
is for Pickle Lovers. Enjoy these dill-ightful treats

VIRGINIA IS FOR LOWERS CONTENT WORKSHOP




SERIAL CONTENT



Content Series

What is a content series/ serial

content?
* Recurring format with areusable
template or style

Why create serial content?

* Brand Familiarity

* Build consumer trust to provide
helpful information

* Very"savable"

* Template makes it quick and easy

35+ Cozy Wine Tasting Rooms in Virginia

Merrie Mill Farm & Vineyard—Keswick

I T W —

Tips/Tricks

e Text Overlay

* UseCanval 5 .

* Repurpose content from other " T
channels (blog/YouTube/website) : ’:"@t

* Useourimage library ;)

Pz Qas O n G rzee

-
' NICEWONDER FARM & VINEYARDS

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP



Content Series

Round-Ups:
Listicle of Images
with locators

VIRGINIA HIKES infographics: Howto wwyfcma
wnu_wmzmss uides with Tips o ;

3

R ] :’;
. v : ,!'g- = - ‘¢
Locations P - —3
- R : h
a)} gl
; .'.'-‘ >
QP Qv O e
. . 3” y alizaman and others
Find something that works ',,‘,,'_‘..:,".".“l ;Z‘?.,.‘::
i O i ‘D s and leverage itin new and
@D Liked by Serybug and others thoughtful ways
R e et
" BELIVEAU ESTATE WINERY & FARM BREWER
— [ BN ]

VIRGINIA IS FOR LOVERS

CONTENT WORKSHOP



Content Series

First Timer's Guides: What to do in a city/town, listicle
style, storytelling format

- Visitvrginia and visitalexva

S avemonrs ignal aud

= Visitvirginia ang visitalexva
- A rmeemous

Jro st sssSo

Qs Qn Qs G A

O Lised by senorapancake arxt others
visitvirginia Save thes post for the perfect fall getaway n
Alexandna. Here are some of our favorite things

%0 do in and
aound the histork ty

miss elane neous

VIRGINIA IS FOR LOVERS

CONTENT WORKSHOP



INFLUENCERS



Influencers 101 ine

{  withsunshinesol

G S
Why hire an influencer? @ N ..
o Expand reach ST
o Tapinto new audiences AR
o Create high quality, social-first content SW o m—
of your area G GRSE) NS &
o Showcase things to do/ specific events SRl e =

o Highlight a specific topic: food, dog-
friendly, family, etc
o Create new assets for in-house use

Influencer vs Traditional Media
o Trust
o Deeper connection with audience
o People are spending a lot of time on
social apps

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP



Influencers 101

How to Choose the Right Influencer:

VIRGINIA IS FOR LO

What are your goals?
o Toreach anew audience?
o To get assets for your own use?
o To highlight a specific event?

Value & Reach

o Influencer rates typically rise with higher follower counts and
engagement.

o Don’trely on follower count alone —review likes, comments, and shares
to assess actual influence.

Content Quality & Brand Fit

o Ensure their style aligns with your brand, especially if you'll be using their
content for your own marketing.

o Review their past work for quality and consistency.
Location

o Out-of-state influencers may require additional budget for travel and
accommodations.

Niche Focus
o Choose influencers based on specific topic: food, family, pet-friendly, etc

o0
ERS CONTENT WORKSHOP

&"

withsunshinesol and visitmathews

Virginia

Q20 Qas 19 G a3

onb Liked by senorapancake and others

withsunshinesol (Part 4) Fall Getaways In @visitvirginia

visitmathew:

A Chesapeake Bay Getaway (A




i‘ virginia.adventure. family @ and experiencechest...

Paid partnership

Influencers 101

How much does an Influencer Cost?

Varies from creator to creator
» Experience/ activity cost only to over $10,000
* Always plan to cover the cost of required experiences

Cost Factors
* Level of experience/ expertise
 Breadth of trip itinerary
* Influencer's location
 Post Requirements
* Additional assets for use
* Receive photos/ videos for your team's use
* Terms and conditions can vary
= Limited usage rights — ex. 6 month limit
= Fullusage rights, in perpetuity
= Sharing Rights

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP



alinazbv and visitpatrick
Patrick County

Influencers 101

Planning Their Trip

 Workwith them on their itinerary

= Do you have specific placesyou
want them to go?

= Would you rather they explore on
their own?

= Be sureto strike a balance,
particularly with experienced
influencers, you are the experton
your area, but they are the expert
on their audience and what content

performs well

Qe Qaa 7 @3

B ’ Liked by visitvirginia and others

alinazbv [ad] If you're planning your next Virginia fall
make it Patrick County @visitpatrick r

foiry stone sbato park

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP



Influencers 101

Get Creative!

Ha

s an influencer been to your area before?
Reach out to see if they have assets they could
repurpose

Could you license those assets?

Work with your local partners/businesses
* Work with local businesses/ restaurants to secure

comped experiences in exchange for coverage
Reference influencer's metrics to showcase value:
o Earned Media Value
o Hubspot, InfluencerHero
o Views/ Engagement

Work with each other!

VIRGINIA IS FOR LO

Partner with neighboring DMO's on an influencer visit

ERS CONTENT

withsunshinesol - Follow
Josiah Queen - The Prodigal

‘ withsunshinesol Edited « 110w
Things 10 do this Fall in Virginia e

# video taken end of October 2022

Take a scenic chairlift ride or hike to

the historic Massanutten Peak. Enjoy
a panoramic view of the surrounding
mountains and villages.

? Massanutten Resort
Massanutten, VA

Hours:

Wed, Sat & Sun 10 am - 3 pm
Mon, Tue, Thu & Fri - Closed
Operation is weather dependent.
Scenic chairlift rides are open until
October 29.

Rates

oa. Pae

Q2

148,425 likes

WORKSHOP

EMV: $446,464
Estimated Cost: $5,430
Views: 3.4 Million


https://offers.hubspot.com/earned-media-value-calculator
https://offers.hubspot.com/earned-media-value-calculator
https://www.influencer-hero.com/resources/free-instagram-earned-media-value-calculator

HELLO YOUTUBE



o
e
e Virginia is for Lovers
Pyt .
’—'T -~ ‘ Pra—
@ Lot oo
So why be active ,
e
e
on YouTube .
z -
Q
2 :
at a :
. 2 My Home Virginia: Season3 B mw e
Moare bamm Voo T e
o - uclT
g m ——
[+] My Some S Seon B 1 My Seme pen SEEY e T Wy
52 .

SUBSCRIBE

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP



VIRGINIA IS FOR LO

YouTube is more relevant than evenr!

122 million daily users
Wide Demographic range
The world’s second-largest search

engine after Google

ERS

Video
Shelf Life

* Agreat YouTube video can
drive traffic for years

* Views continue to climb for
months after publishing
because search pushes

evergreen content

o0
CONTENT WORKSHOP

Al is constantly crawling
YouTube videos
Al-powered search pulls heavily

from YouTube videos



OUR APPROACH
TO YOUTUBE




Set Increase our upload cadence

Grow our audience

Goals

o0
VIRGINIA IS FOR LOWERS CONTENT WORKSHOP




VIRGINIA IS FOR LO

ERS

Our
/20
Principal

Measure. Learn.

of our videos will be built around
our foundational content strategy.

20906 of videos will be our canvas to

try new approaches to produce
entertaining and viral content.

o0
CONTENT WORKSHOP



Applying The ©70/20 Principal

83
Dislike
O 1
5 Things To Do in Bristol (That Don't Involve Country Music)
Virginia is for Lovers »
e Sk el Qv @ remx M2 G Pshare 4 Ask 3L Download
Share
125K views 5 months ago #Bristol #Hiking #LOVEVA
Bristol may be known as the Birthplace of Country Music, but there's plenty more to explore in this unique Southwest Virginia city. ~
Whether you want to take on a classic rail trail by bike, relax with a glass of cider or wine, or spend a day on the lake, adventure awaits you in Bristol, Virginia. &
..more
Remix
"

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP




S S = & ™

#1 RESORT VIRCINIA?

INTHE IJ.S. o

| Stayed at the Most Luxurious Resort in :
Virginia

Can | survive overnight on a private island in 3

Virginia's Weirdest Attraction: The :
Virginia?

Presidents Heads

| Tried Every Weird Food
at the Virginia State ...

I Rented a Private Island .
in the Middle of ...

4y ‘
HouRs 1y 3“‘57' = TH'Nﬁ

; Iva
VIRCINIA'S ] .
B MORTHERN NECK ; ' "'~‘°:°$° TE':" g
Can | complete the The Chincoteague Pony Swim: Everything ! Come bike the W&OD . 48hours in Virginia's Northern Neck :  5Things To Do in Bristol (That Don't Involve 3
Bristol Burger Bar ... *  You Need to Know Trail with me : Country Music)

Main Feed vs Shorts

Why This Virginia
Oyster Festival Beats _

t.Z.. / &(:

Is this the weirdest : You needto add thisto

attraction in Virginia? : your Virginia fall buck...

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP




#1 RESORT
INTHE U.s.
| Stayed at the Most Luxurious Resort in ¢ Top 7 Waterfall Hikes in Virginia : Virginia's Weirdest Attraction: The : Can | survive overnight on a private island in  ;
Virginia Presidents Heads Virginia?

CH|NC°“"°UE I ‘

CVIRGINIA
Y NOlTHlIN NECK

Top 4 Summer Music Festivals in Virginia :

The Chincoteague Pony Swim: Everything :

48 hours in Virginia's Northern Neck : 5 Things To Do in Bristol (That Don't involve 3
You Need to Know

Country Music)

Main Feed vs Shorts

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP




| Tried Every Weird Food .

I Rented a Private Island .
at the Virginia State ... s

in the Middle of ...

Can | complete the . Come bike the W&0D .
Bristol Burger Bar ... ' Trail with me

Main Feed vs Shorts

Why This Virginia .
Oyster Festival Beats .

Is this the weirdest . You needto add thisto
attraction in Virginia? your Virginia fall buck...

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP




S S = & ™

#1 RESORT VIRCINIA?

INTHE IJ.S. o

| Stayed at the Most Luxurious Resort in :
Virginia

Can | survive overnight on a private island in 3

Virginia's Weirdest Attraction: The :
Virginia?

Presidents Heads

| Tried Every Weird Food
at the Virginia State ...

I Rented a Private Island .
in the Middle of ...

4y ‘
HouRs 1y 3“‘57' = TH'Nﬁ

; Iva
VIRCINIA'S ] .
B MORTHERN NECK ; ' "'~‘°:°$° TE':" g
Can | complete the The Chincoteague Pony Swim: Everything ! Come bike the W&OD . 48hours in Virginia's Northern Neck :  5Things To Do in Bristol (That Don't Involve 3
Bristol Burger Bar ... *  You Need to Know Trail with me : Country Music)

Main Feed vs Shorts

Why This Virginia
Oyster Festival Beats _

t.Z.. / &(:

Is this the weirdest : You needto add thisto

attraction in Virginia? : your Virginia fall buck...

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP




N Al Mute Podcats Sato parks Frotograghy Live Nationsl parks Satee Bedrooms Flermaiing Mures Architects >

©

Recoptionists
acting Like you've
asked » weird thing

1

<9 > g
*- v 2 N st
2 Going %o an Ed +  Whydoes A always feed . An Amarak . What a silly Ml guy 53 Chappell Roan Doesn’t
Sheeran concert _ T hke you're asking * Friendsgiving © sgoMdesretsiever _ " Sing'Good Luck, Bab._
1 M vaw 2.9\ verw £ 9 vews M vews 2 M viewy
[\ wonn ——————" —-
\ . A
B Christmas Jazz -
4 ~ v’
e By
- o

Get Back 10 a Better Place | The "Good

H ,9 Top Chuistrmas Jazz Covers H
Lite” in North Carcling there o § Bhan P\ete 800 OUX oW WY Timeless Tenes for a Magical Moliday.
Viat North Carcing © . . dreamvy. p h sigpers azzmint Teo ix -
09K views < 4 ¥ >
o

“ coudou's vinyl cafe (no, 1) - jazz H > FULL CIRCLE BOYS - FREEY9 (Official H Inside Sabrina Carpenter’s home for a
selections Music Video) Perfect Night In | British Vegue

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP



What we've learned

Tell a Don't be
compelling afraid to
story fail




Content performs differently on
across channels

342,000
Views
186
wo 1  Comments
L 11,000
=== Shares

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP



WHAT OUR YOUTUBE
CONTENT CREATION
LOOKS LIKE
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We need

an updated What deliverables
waterfalls video!!
do | need?

WATERFALLS
IN VIRGINIA

Make a
shot list

Keep itsteady  Aerial Video/Stills  Vertical Video  Horizontal Video/Stills
YT Shorts Main Feed YT Video
Website Images

o0
VIRGINIA IS FOR LOVERS CONTENT WORKSHOP




My 3 TURSOAY CeLrvTRABLES
1030 AM Lawws stomand S Cascase Faly

1520 ehe Caminde Fatn (2 9ey)

€30 PV ey b Pemarute o L agare s Sar s Camen e Capmy i Naie Dot

My 33 WEONEIOAY cELVERADLEY ot
D00 AN Tiarl Saareg Mo f am
V100 AM ke g Fum F s (1 Shey Cormrrae Dt of mametud .

00 P Travet v Falling Sgrngn Faty

30 PAE Lonch Sreak s Covingion Vrgea

100 PAR ek g Sermge Fate () Shes Commmati )-vot o st .

€30 P Travst 0 Macngion

€30 MU Stay g o

e M
My 33 TRURIOAY oeLATRARLEY “oTes

700 AM Travt  Cratnns Faty

00 AV ias Cratoes Fuin 2 Sven) Cremec 0t of martal .

WO AN Trawel  Dark Holiow fafe

1200 PV Lamech 1 Dt Virgren

100 PAE b Dt Moo Pt (1 Tiwy Crmean D st ) manetad .

L00 PV Thavel 0 ) Vnadrws ©am g

7O PV Sney @ D Mesdoms Camparoud Camprg i Natsn oot
May 34 FRONY cELVERABLES aOoTES
O3 AN Bresntel o cargate Campry et Natsn 1 i

030 A Davet o ittt Oup Pariing Lot

10 g Dl 0 Whie Ot Campen T st i
200 AN R F a0 o Bk 1w tud .

305 A Trgved e 1y Rx Pt
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is key

o0
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Top 7 Waterfall Hikes in Virginia

Virginia is for Lovers -
e 813K subscribers m Qremix |~ Lo GG psmare 4 ask

¢ Promote

Share

o~
(7

Remix

SO muc
waterfall
content!

VIRGINIA IS FOR LOVERS

CONTENT WORKSHOP



VIRGINIA IS FOR LOYERS

WATERFALLS
IN VIRGINIA

VIRGINIA IS FOR LOVERS CONTENT WORKSHOP 44



LIKE and SUBSCRIBE!

o0
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VTC Resources

e ContentThemes
* Blank contentcalendar
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We're sharing the LOVE every day on our Virginia is for Lovers social media channels, engaging Social Media
with travelers and encouraging them to take their next vacation in Virginia, Whether we're sharing
videos, articles, or images, we're starting conversations and inspiring travelers to visit Virginia
* Soclal Media
' ' N ’ i i 0
VTC'’s Social Media Channels Scial Media Connsstions
m

Q) tinkedio rYy

o0
CONTENT WORKSHOP


https://www.vatc.org/marketing/advertising/
https://www.vatc.org/marketing/advertising/
https://www.vatc.org/wp-content/uploads/2025/09/24_149InfluencerGuide-6.pdf?_gl=1*15v6ntq*_ga*MTYxNzY2NDc2Mi4xNzA2ODA2ODgz*_ga_CGQ753F582*czE3NjM0MDMyNDAkbzE0NSRnMSR0MTc2MzQwMzMzOSRqNDUkbDAkaDA.
https://www.vatc.org/wp-content/uploads/2025/09/24_149InfluencerGuide-6.pdf?_gl=1*15v6ntq*_ga*MTYxNzY2NDc2Mi4xNzA2ODA2ODgz*_ga_CGQ753F582*czE3NjM0MDMyNDAkbzE0NSRnMSR0MTc2MzQwMzMzOSRqNDUkbDAkaDA.
https://www.vatc.org/marketing/advertising/accessing-vtc-image-library/
https://www.vatc.org/marketing/advertising/accessing-vtc-image-library/
https://www.vatc.org/marketing/advertising/accessing-vtc-image-library/
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Thank you!
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