USA

GENERATIVE Al AND
TOURISM




‘ BRAN D USA WORKS TO INCREASE ©
INTERNATIONAL VISITATION 70 THE -
UNITED STATES IN ORDER TO FUEL *
THE U.S. ECONOMY AND ENHANCE
THE IMAGE OF THE UNITED STATES

WORLDWIDE.




i Brand USA will lead global

destination marketing into
the Al era by using
intelligent systems to
connect the world to the

stories, people, and places of
the United States—making
discovery personal,
inspiration effortless, and
travel decisions frictionless.
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@ operational excellence
© Industry empowerment

a Traveler experience enhancement
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GO gle things to do in washington dc¢

@ visit Washington DC

hitps://washington.org » things-do-washinglon-dc
g J d

Discover the Best Things to Do in Washington, DC

Visit free museums, explore history on a tour, find the best attractions, browse local

shops and so much more. You can find all of the best things to see and do right here in
DC

]
This Weekend Attractions Free Attractions ARTHGS 500 0 n I I n e

& Tripadvisor

hitps:/vwww.tripadvi

THE 15 BEST Things to Do in Washington DC (2025)

Stroll or bike through the National Mall, stopping at the Washington Monument

» Washington DC

h i
E o
Gardens in Washington DC Washington Monument DC Monuments and... Tours c a n gl ng

@ Reddit - r/TravelHacks

80+ comments + 10 months ago

Lincoln Memeorial, and Smithsonian museums.

Favorite things to do in Washington, DC? : r/TravelHacks

National Art Gallery has the only Da Vinci in the states, Native American museum incredible and has
unique cafeteria, US History museum has cool artifacts.

88 answers - Top answer: | could spend an entire day at the natural history museum

Hidden gems/niche thingstodo inDC : r ... 90 answers Jun 17, 2024
Fun things to do with wife that ISNT museums ... 87 answers Jun 8, 2024
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best things to do in washington de X

& Al Overview

The best things to do in Washington D.C. include exploring the National Mall's iconic
1ts, visiting the Smithsonian Museums ke Natural History and Air and
Space, secing The White House and U.S, Capitol Building, and paying respects at <
o the Notional Mall _ * So¢

Arlington National Cemetery. Don't miss the Library of Congress, a free activity, .;‘ SELr :,I. 7t " '
and consider a guided tour to understand the symbolism of the memorials, # ; o padtnaiay o o e S
Iconic Monuments & Memorials

0 1

Must Do First Time Visitors Guide to
Washington DC

THE 15 BEST Things to Do in Washington
The National Mall DC (2025) - Tripadvisor = :
o

Show mere Vv

sponsared - Tickets & tours %+ Washington, D.C.
S, — '

Capeal of the United States of America

-

neoclassica

house the

Half Day Upper Haif Day Lower Washingtcn DC Private Haif - Acacia National
Antalone Antelnne N Towor wi Nove Arafin Park Privite




best things to do in washington dc

Thought for 16s

Search

inside
Essentials (first-timer musts)
« National Mall walk: Lincoln = Vietnam/Veterans = WWII = Washington Monument = Capitol. Sunset c hatG PT

is best.

Here's the short list—high-impact, minimal fluff:

« Smithsonian museums: Air & Space's new galleries are excellent; reserve a timed entry on busy
days. The African American History & Culture Museum requires free timed passes. 1
« U.S. Capitol tour: Free, book via the Capitol Visitor Center; same-day passes sometimes available.

« Library of Congress: Stunning architecture; pop across the street from the Capitol.
N2
Only-in-DC experiences
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What does this mean for your site traffic?
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What does this mean for your site traffic?

o - " ‘:- 7




What happens when travel
planners want to use their
own ChatGPT account to plan
a vacation?

How will they know the info
they get from Al is accurate?



Expedia flights to Chicago

Oct 12-15

Searched for flights
San Francisco, CA—Chicago, IL

A Expeda

Roundtrip
Oct 12 - Oct 15

By 7:00am —— 1:32pm

SFO - ORD
4h 32m « Nonstop
Basic Econoey

) 9:45am ——12:29pm

ORD - SFO
ah 44m - Nonstop
Basic Economy

n documents and file names for text |
11:30

= ChatGPT5 > @G -

Booking.com find me a hotel
in Paris for two adults between
11/21-11/24 with parking

Booking.com
Nov 21 - Nov 24 - 2 travelers

ki .
Zoku Paris

Fabulous - 2,493 reviews

T Wifi @ Patking & Pool @ Pets Wil Res ¥ Wifi @ Parking &

Screenshots courtesy CpenAl
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+ Get travel [deas

+ Visit historical sites + Taste local flavors + Cruise scenic roads + Enjoy the outdoors
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% mindtrip.

Virginia Culinary and Craft Beverage Guide - Danville

2 Tell me about dining in Danville

© Dining in © Danville |

© Danville offers a diverse and exciting dining scene,
perfect for food lovers seeking everything from
Southern comfort food to international flavors. Here are
some standout options you might enjoy:

Y7 Me's Burgers & Brews

A local favorite with gourmet burgers (beef, bison,
chicken, lamb, and veggie options) and a fun literary
theme. Pair your burger with hand-cut fries or the
signature sweet potato salad, and don't miss their
selection of craft beers.

Y9 Crema & Vine

A unique café and wine bar in a historic setting,
offering locally roasted coffee, a diverse wine
selection, craft beers, and artisanal food. It's a relaxing
spot for breakfast, lunch, or evening drinks.

Y7 Golden Leaf Bistro
l

Located in the historic 1. © .cco Warehouse District,

2 travelers

(2 Create atrip e

& ®

"

Y7 8S  Tokyo Grill

Checkered Pig BBQ a
Y? $S and Ribs 1958 M
Me's burgers &

brews

v Dell' Anno's Pizza yos -
Kitchen "' " 3  Golden L

b Danville Danville
@ o

7988 S Crema & Vine
King Cropp Kitchen

Roma Italian

Dact o wrant
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Al BREAK

Take Out Your

Phones!
CHAT.COM




We know America250 is
important to Virginia. What's
an unexpected way for the
tourism industry to
commemorate this
anniversary? Include a press
stunt that would receive
international attention.
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How you think it happens. ..

Write a 6-page close reading of The lliad.

Close Reading of The lliad

Page 1: Introduction and Scope

Homer's The lliad' is a monumental epic poem that provides a deeply nuance|
portrayal of heroism, honor, and the human condition amid the brutal reality ¢
the Trojan War. This close reading will focus on several key themes and

elements, including the concept of 'kleos' or glory, the role of the gods, the




How it actually happens

| have to write a 6-page close reading of the lliad. Give me some options for

very specific thesis statements.

Close reading essays require a deep and thorough understanding of the
specific details within a text. They often analyze style, themes, patterns,
symbols, and other literary elements. Here are some very specific thesis

statement options for a close reading of the lliad:

1. The Concept of Honor in the lliad: This essay would analyze how the
concept of honor influences the actions and decisions of key characters in
the lliad. The thesis statement might be: "Through the perspectives of
Achilles, Hector, and Agamemnon, the lliad explores complex facets of

honor, revealing it to be a multifaceted concept that serves as both the




Continue to iterate

Thank you! | love the fifth idea about the role of women in The lliad. Can you
outline this paper for me, using a five-paragraph structure with instructions on
how to write each one? It should be appropriate for a college student to present
and defend.

Absolutely, here is a detailed outline for a five-paragraph essay:
Paragraph 1: Introduction

* Begin with a brief introduction to the lliad, Homer, and the historical and
cultural context of the epic. This could involve a concise explanation of the
Trojan War and the role of women in ancient Greek society.

* Transition into a clear, concise thesis statement that encapsulates your

argument. Example: "Despite their limited presence, women in the lliad,




Don't take the LLM at face value

I would like to question your assertation that Helen's beauty was the
cause of the Trojan War. Is it possible that the issue here was men
feeling like they had ownership of her beauty, and that she was merely
their possession? Can you rewrite your suggestions for paragraph
two to go more into detail on this theory?

Absolutely, that's a valid interpretation and offers a deeper analysis of

Helen's role in the lliad. Here's a revision for the second paragraph:

Paragraph 2: Helen
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START BY "PRIMING" THE
PROMPT WITH YOUR
SOURCES OF TRUTH



Find research using:
Google




5 sources

Find research using:
Perplexity




Upload research to Google NotehookLM

NotebookLIM ( semumms

Notebooks

-+

New Notebook Heritage Sustainability eSports Tourism




Use NotebookLM to ask questions




USE THE "PRIMED PROMPT"
TO BUILD THE CAMPAIGN



Competitive Landscape




Target Audience

() ChatGPT
TARGET AUDIENCE/PROFILE:

LNYC Cultural Travelers:
1 IS0y who Pave Drevic

A CLItUral C

Current Bohavior: Thaza Travaiars stay longar, s0and 2 AN QNDIE IN 3 WIar 3TTaY O
activities than other tourists. Theyre part o8 TO1 M)

Dezired Change: incroase thar angagamant

those hghiignting the CONLriDUtIons of UNRTaOresented COMMUNtias
ecwhaiming Choloes ina City a3 oive YC. They might prioritize popular spots
%2 the lesser known yet og




Write the Brief: What problem are we solving?

() chatGPT
BACKGROUND: How can we illuminate New York City's foundational role in America's heritage,

making it the premier destination for those eager to relive the nation's pivotal moments?




Write the brief: What is the objective of the campaign?

() chatGPT
PRIMARY OBJECTIVE:

We want them to prioritize New York City as their ultimate heritage destination, diving deep into
its rich tapestry of history. This entails not only visiting but engaging holistically: participating in
guided tours, attending events, sharing their experiences on social media, and exploring the
lesser-known narratives, particularly those of underrepresented communities. The campaign
seeks to both engage and educate, turning every visit into a profound journey of discovery,
ensuring visitors leave with a deeper appreciation of NYC's unparalleled significance in the

nation’'s story.




Human-Generated Positioning Statement

Unlike cities that only commemorate the past, New York City has an
ongoing tradition of making history.

From the first US Congress and the Stonewall Uprising, to the birth of hip-
hop and tomorrow’s electric air taxis, NYC's pivotal role in catalyzing
groundbreaking practices, cultural movements and innovation is
unmatched by any other US city.

For America’s 250th anniversary, we will celebrate NYC’s past, present and
future as a foundry of innovation and influence, inviting locals and visitors
to explore enduring contributions that shaped our nation and affirmed this

country's place in the world.



i
+
i

i
3!
i
3%
i




Support  Lawnched  Leamn X in & jpraneroush@gmal com

\

Idea to app in seconds.




usa Agents of Change

Become an Al Agent of Change

Join Brand USA's exclusive Al learning platform designed for
tourism professionals ready to lead the future of tourism.

Watch Webinars >

® =23 A

3+ 4 Coming Soon

Hours of Content Expert-Led Sessions Certificate




Webinar Series

Three Pillars of Al Safety for DMOs

usa

GENERATIVE Al 101

P Flay Video

usa

Al TOOL Al ROADMAP FOR
PLAYGROUND LEADERSHIP

P rloyvide P Playvideo

Al Tool Playground Al for DMO Leadership







Your staff
wants to
use Al
ethically!

THE TACTICAL

65%

of employees are anxious
about not knowing how
to use Al ethically




Al GOVERNANGE IS YOUR
ORGANIZATION'S PLAN FOR
USING Al ETHICALLY,
STRATEGICALLY, AND
SAFELY.




Focusing
on Al
safety

Data
security

Protecting
systems

Data
privacy
Protecting
people

Content
integrity
Protecting
brand and
community



Provide secure (paid)
tools for your staff.



Provide secure (paid)
tools for your staff.

ChatGPT Team
Claude Team
Gemini for Google Workspace

Microsoft Copilot



Data Data Content
security privacy integrity
Protecting Protecting Protecting
systems people brand and
community




Do not put Pll into a LLM.



Do not put Pll into a LLM.

You don't own someone's data - they own it (GDPR, CCPA).

People have the right to revoke your permission to use their data.
But information that becomes part of the LLM's underlying training
data can never be extracted. That is a violation of GDPR and CCPA.

Even with training data turned off, GDPR requires informed consent
to be given for someone's Pll to be entered into a LLM.



Data Data Content
security privacy integrity
Protecting Protecting Protecting
systems people brand and
community




Two Types of IP Risk in Al Use

Input risk: Use of
protected materials

Many content licenses
prohibit processing by third
parties

Prompts or uploads may

violate copyright or license
terms

Output risk:
Ownership and

accountability

e All outputs could
Incorporate third-party IP
without attribution

e |f used externally, your
organization could be liable




The question is less "What is
okay to put in a LLM?" and
more "WHY are you doing it?"
or "HOW are you using it?"



Security Operational Reputational

Visitor tru

Data breach

Risks of
"BYOAI" or
"Shadow
AI n




Ethical Principles Responsibility

How trar sparent will How will vou kee

Organizational

S your approach low

GUidEIines isk or high-risk?

Confidentiality / Governance / Practical Tips
Safety Accountability .

Source: Al Opener for Destinations / Steinhoff Law / Miles Partnership / Group NAO




+ How We Can Capitalize
= 7




Stay focused on your mission

What problems do we solve for our
stakeholders?

How can generative Al help us do this

better or faster?
Al is a tool - not a solution!



T’
=l 0,0 R A
SN
Open ChatGPT on e
Don't wait for a .
your second Share your ideas

perfect use case
screen



USA

THANK YOU

“The Taylor Swift of Destination
Al" - Group NAO
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